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ACCOUNTING  ACC 
 
Department of Accounting and 
 Information Systems 
The Eli Broad College of Business 
 and The Eli Broad Graduate 
 School of Management 
 
201  Principles of Financial Accounting 

Fall, Spring, Summer. 3(3-0) R: Not open to 
freshmen. Not open to students with credit 
in ACC 251H.  

Basic concepts of business financial structure. 
Transaction analysis, measurement and summariza-
tion. Interpretation and use of financial reports. 
 
 
202  Principles of Management Accounting 

Fall, Spring, Summer. 3(3-0) P:M: (ACC 
201) R: Not open to freshmen. Not open to 
students with credit in ACC251H.  

Management uses of accounting data for analysis, 
decision making, financial planning and control of 
organizational activities. 
 
 
230  Survey of Accounting Concepts 

Fall, Spring, Summer. 3(3-0) R: Open only 
to students in programs for which ACC 230 
is a catalog-listed requirement. Not open to 
students with credit in ACC 202.  

Business income and financial position measure-
ment and reporting. Interpretation of financial state-
ments. Financial planning and decision making. 
Costing, budgeting, and management control sys-
tems. 
 
 
250  Preparing for an Accounting Career 

Fall, Spring. 1(1-0)  
Changing environment and career management in 
professional accounting. Change management, 
ethics, professional certification, improving writing 
and speaking skills, globalization, and technology. 
 
 
293  Cooperative Education for Business 

Students 
Fall, Spring. 1(1-0) A student may earn a 
maximum of 3 credits in all enrollments for 
this course. Interdepartmental with  Market-
ing and Supply Chain Management; Eco-
nomics; Finance; Management; Hospitality 
Business. Administered by Department of 
Marketing and Supply Chain Management. 
R: By permission of the Department only.  

Integration of pre-professional educational employ-
ment experiences in industry and government with 
knowledge and processes taught in the student's 
academic program. Educational employment as-
signment approved by the Department of Marketing 
and Supply Chain Management. 
 
 
300  Intermediate Financial Accounting I 

Fall, Spring, Summer. 3(3-0) P:M: (ACC 
202) R: Open only to juniors or seniors in 
the Eli Broad College of Business.  Not 
open to students in The School of Hospital-
ity Business.  

Concepts and procedures for preparing financial 
statements. Revenue recognition. Accounting for 
receivables, inventory, plant assets, intangibles, and 
current liabilities. Applied research methods. 
 
 
 

301  Intermediate Financial Accounting II 
Fall, Spring, Summer. 3(3-0) P:M: (ACC 
300) and completion of Tier I writing re-
quirement.  

Concepts and procedures in accounting for invest-
ments, bonds, leases, pensions, taxes, owners' 
equity, earnings per share and comprehensive 
income. Accounting changes and errors. 
 
305  Intermediate Accounting for Finance 

Majors 
Fall, Spring. 3(3-0) P:M: (ACC 202) R: Not 
open to students in the Department of Ac-
counting.  

Major measurement, valuation, and reporting con-
cepts/procedures underlying the assets, liabilities, 
owners' equity, revenues, and expenses contained 
in financial statements. Analysis, interpretation, and 
use of financial statements. 
 
308  Governmental and Not-for-Profit 

Accounting 
Fall, Spring. 1(1-0) P:M: (ACC 300)  

Financial and managerial accounting for govern-
mental and other not-for-profit entities. Topics in-
clude general and special funds accounting, finan-
cial reporting, selected not-for-profit entities, and 
governmental budgeting. 
 
 
321  Accounting Information Systems 

Fall, Spring, Summer. 3(3-0) P:M: (ACC 202 
and ACC 300 or concurrently)  

Hardware and software elements needed to support 
accounting information systems. Conceptual model-
ing and implementation of accounting transaction 
processing systems. Enterprise value chains. 
Documentation of workflow processing and control 
requirements. 
 
 
331  Federal Income Tax Accounting 

Fall, Spring, Summer. 3(3-0) P:M: (ACC 
300) and completion of Tier I writing re-
quirement. SA: ACC 431  

Federal income taxation of businesses and individu-
als. Gross income, deductions, and tax computa-
tions for corporations, partnerships, and individuals. 
 
 
341  Cost and Managerial Accounting 

Fall, Spring, Summer. 3(3-0) P:M: (ACC 202 
and ACC 300 and STT 315)  

Cost behavior and estimation. Cost analysis for 
planning and control decisions. Cost accumulation 
and allocation systems. 
 
 
411  Auditing 

Fall, Spring, Summer. 3(3-0) P:M: (ACC 300 
and ACC 321 and STT 315) R: Open only to 
senior accounting majors or Master of Sci-
ence students in the Professional Account-
ing major.  

Roles, responsibilities and regulation of auditors. 
Providing assurance to users, including audit objec-
tives, risk assessment, sampling, evidence deci-
sions, control evaluation, and reporting. Auditors' 
ethical and legal responsibilities. 
 
 
450  Accounting for Multiunit Enterprises 

Fall. 3(3-0) P:M: (ACC 301 and ACC 331)  
Financial reporting and tax issues relating to part-
nerships, joint ventures, special purpose entities, 
consolidated entities, business combinations, for-
eign currency transactions, derivatives and hedging 
activities. 
 
 

490  Independent Study 
Fall, Spring, Summer. 1 to 3 credits.  A stu-
dent may earn a maximum of 6 credits in all 
enrollments for this course. P:M: (ACC 300) 
R: Approval of department.  

Independent study in special topics in accounting 
under faculty supervision. 
 
493  Internship 

Fall, Spring, Summer. 1 credit.  A student 
may earn a maximum of 2 credits in all en-
rollments for this course. P:M: (ACC 202) R: 
Approval of department.  

Professional internship in public, industrial, or gov-
ernmental accounting under faculty supervision. 
 
 
 
 
 
ADVERTISING   ADV 
 
Department of Advertising 
College of Communication Arts  
 and Sciences 
 
160  Media Relations for Professionals 

Fall. 4(4-0) SA: ADV 123  
Introduction to media relations for professionals in 
any field. Types of media, interactions with media, 
and planning of media relations programs. 
 
205  Principles of Advertising 

Fall, Spring, Summer. 4(4-0)  
Principles and practices of advertising in relation to 
economies, societies, and mass communication. 
 
260  Principles of Public Relations 

Fall, Spring, Summer. 4(4-0) SA: ADV 227  
Role and function of public relations in society. 
History of the field. Roles of practitioners and under-
standing of specializations within the field of public 
relations. 
 
275  Integrated Strategy 

Fall, Spring, Summer. 4(3-1) P:M: (ADV 205 
and EC 201 and PSY 101) RB: Recom-
mended for students pursuing Advertising 
as a major.  
Practice in strategic reasoning from institu-
tional 
and individual perspectives to aid the plan-
ning of 
communication campaigns for industry or 
nonprofit  

organizations.  Relationship between objectives, 
strategies and tactics in the field of advertising and 
public relations. 
 
320  Creative Processes in Advertising 

Fall, Spring. 3(3-0) RB: (ADV 275) R: Open 
only to juniors or seniors in the Advertising 
major. SA: ADV 317  

Creativity and advertising.  Psychology of the crea-
tive process.  Relationship of creativity to the devel-
opment of ideas and messages in the major adver-
tising media. 
 
322  Copy Writing and Art Direction 

Fall, Spring. 3(2-2) P:M: (ADV 320) R: Ap-
proval of department.  

Exploratory process used by writers and artists to 
solve client's advertising problem.
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324  Advertising Layout and Design 
Fall, Spring. 3(2-2) P:M: (ADV 320) R: Ap-
proval of department. SA: ADV 321  

Production of materials for magazine, direct mail, 
and newspapers using computer assisted produc-
tion techniques. 
 
330  Advertising Management 

Fall, Spring, Summer. 3(3-0) RB: (ADV 275) 
R: Open only to juniors or seniors in the Ad-
vertising major.  

Advertising problems from the perspective of man-
agers responsible for solving problems. Identify 
problems, develop alternative solutions, and evalu-
ate proposed solutions. 
 
332  Direct Response Advertising 

Fall. 3(3-0) P:M: (ADV 330 or ADV 340 or 
ADV 350) R: Open only to Advertising ma-
jors. Not open to students with credit in ADV 
332A.  

Direct response systems', history, growth, and con-
temporary configurations. Strengths of segmentation 
and database management, budget, and creative 
strategies. 
 
332A  Direct Response Advertising with Writing 

Spring. 3(2-2) P:M: (ADV 330 or ADV 340 or 
ADV 350) R: Open only to Advertising ma-
jors. Not open to students with credit in ADV 
332.  

Direct response systems', history, growth, and con-
temporary configurations. Strengths of segmentation 
and database management, budget, and creative 
strategies. Intensive writing with feedback in topic 
area. 
 
334  International Advertising 

Spring. 3(3-0) P:M: (ADV 330 or ADV 340 or 
ADV 350) RB: (ADV 375) R: Open only to 
Advertising majors. SA: ADV 470  

Advertising decisions and consumer behavior. Po-
litical systems, literacy rates, new technologies, 
consumer behavior, and culture. Decision making, 
strategy, media selection, creative execution and 
campaign evaluation. 
 
336  Promotions and Sponsorships 

Fall, Spring. 3(3-0) P:M: (ADV 330 or ADV 
340 or ADV 350) R: Open only to Advertis-
ing majors. Not open to students with credit 
in ADV 336A.  

Non-traditional advertising strategies. Sponsorship 
of causes, sports marketing, motion picture market-
ing, cross-promotion strategies and strategies for 
non-profit organizations. 
 
336A  Promotions and Sponsorships with 

Writing 
Spring. 3(2-2) P:M: (ADV 330 or ADV 340 or 
ADV 350) R: Open only to Advertising ma-
jors. Not open to students with credit in ADV 
336.  

Non-traditional advertising strategies. Sponsorship 
of causes, sports marketing, motion picture market-
ing, cross- promotion strategies, and strategies for 
non-profit organizations. Intensive writing with feed-
back in topic area. 
 
340  Advertising and Public Relations 

Research Methods 
Fall, Spring, Summer. 3(3-0) RB: (ADV 275) 
R: Open only to juniors or seniors in the Ad-
vertising major.  

Gathering information and use of information for 
more effective communications strategies. 
 
 
 
 

342  Account Planning 
Spring. 3(3-0) P:M: (ADV 330 or ADV 340 or 
ADV 350) R: Open only to Advertising ma-
jors.  

Principles of account planning. Strategic thinking, 
use of focus groups, and other qualitative methods. 
 
350  Advertising Media Planning and Strategy 

Fall, Spring, Summer. 3(3-0) RB: (ADV 275) 
R: Open only to juniors or seniors in the Ad-
vertising major. SA: ADV 346  

Introduction to advertising media planning. Charac-
teristics of media, media terminology and calcula-
tions. Use of syndicated media research and devel-
opment of media plans. 
 
352  Media Sales 

Fall. 3(3-0) P:M: (ADV 330 or ADV 340 or 
ADV 350)  

Process of media sales, operation of sales and 
marketing departments, analyzing local media, and 
customized advertising using cross-selling. 
 
354  Interactive Advertising Design 

Fall, Spring. 3(3-0) P:M: (ADV 320 or ADV 
330 or ADV 340 or ADV 350) R: Open only 
to Advertising majors.  

Concepts, technologies and skills in designing, 
developing and maintaining major forms of interac-
tive advertising.  Creative aspects of interactive 
media including web sites, banner ads, rich media, 
and 3D objects. 
 
375  Consumer Behavior 

Fall, Spring, Summer. 4(4-0) RB: (ADV 275) 
R: Open only to juniors or seniors in the Ad-
vertising major. SA: ADV 473  

Theories of consumer behavior and their applica-
tions to advertising and public relations. 
 
426  Advanced Creative: Print 

Fall. 3(2-2) P:M: (ADV 322 and ADV 324) R: 
Approval of department.  

Creation of print advertising. Creative research, 
strategy development, writing copy for newspaper, 
magazine, outdoor and direct mail. 
 
428  Advanced Creative: Broadcast 

Spring. 3(2-2) P:M: (ADV 322 and ADV 324) 
R: Approval of department. SA: ADV 417  

Creation of broadcast advertising.  Creative re-
search, strategy development, writing radio and TV 
scripts, creating storyboards, and radio and TV 
production. 
 
456  Interactive Advertising Management 

Fall, Spring. 3(3-0) P:M: (ADV 354) R: Open 
only to Advertising majors.  

Theory and practice of interactive advertising, e-
commerce, Internet advertising, online sales promo-
tion, online public relations, virtual communities, and 
Internet research. 
 
475  Advertising and Society 

Fall, Spring, Summer. 4(4-0) P:M: (ADV 
375) RB: (ADV 320 or  ADV 330 or  ADV 
340 or  ADV 350) R: Open only to Advertis-
ing majors. SA: ADV 465  

Impact of advertising on society, culture and econ-
omy. Representation of minorities, women, and to 
the elderly in advertising; free speech, advertising 
law, and regulatory organizations; ethical decision 
making strategies; and advertising's economic role 
in information, competition, price, and product 
choice. 
 
 
 
 
 

486  Advertising Campaigns 
Fall, Spring, Summer. 4(3-2) P:M: (ADV 320 
or ADV 330 or ADV 340 or ADV 350) and 
(ADV 375 and ADV 475 or concurrently) 
and completion of Tier I writing requirement.  

Development of advertising campaigns for clients. 
Researching information, analyzing situations, de-
veloping strategic components, and executing crea-
tive, media and marketing communication elements.  
Written recommendations and presentations. 
 
490  Independent Study 

Fall, Spring, Summer. 1 to 6 credits.  A stu-
dent may earn a maximum of 6 credits in all 
enrollments for this course. R: Open only to 
juniors or seniors in the Department of Ad-
vertising. Approval of department; applica-
tion required.  

Supervised individual study in an area of advertising 
or public relations. 
 
492  Special Topics in Advertising 

Fall, Spring, Summer. 1 to 8 credits.  A stu-
dent may earn a maximum of 9 credits in all 
enrollments for this course. P:M: (ADV 275) 
R: Open only to Advertising majors.  

Varied topics pertaining to the study of advertising 
and public relations processes. 
 
493  Advertising and Public Relations 

Internship 
Fall, Spring, Summer. 1 to 4 credits.  A stu-
dent may earn a maximum of 4 credits in all 
enrollments for this course. P:M: (ADV 275) 
R: Approval of department; application re-
quired.  

Supervised experience in a professional environ-
ment. 
 
 
 
 
AEROSPACE STUDIES  AS 
 
Department of Aerospace Studies 
Office of the Provost 
 
111  Foundation of the United States Air 

Force  I 
Fall. 1(1-2)  

Introduction to the U.S. Air Force today. Mission and 
organization; group leadership problems; introduc-
tion to communication skills. Leadership laboratory. 
 
112  Foundation of the United States Air 

Force  II 
Spring. 1(1-2)  

Introduction to the U.S. Air Force today. Officership 
and professionalism; group leadership problems; 
introduction to communication skills. Leadership 
laboratory. 
 
211  The Evolution of USAF Air and Space 

Power I 
Fall. 1(1-2)  

Air Force heritage. Evolution of air power concepts 
and doctrine; introduction to ethics and values; 
introduction to leadership; continuing application of 
communication skills. Leadership laboratory. 


