
804. Taxation of Decedents, Tru.~ts, 
£dates, and Gijt..<~-&·tate 
Planning 
(AFA 804.) Winter. 4(4-0) Program in 

Professional Accounting student.~ or approval of 
department; ACC 401 or ACC 440. 
Federal income taxation of decedents, trusts and 
estates; federal gift tax; federal estate tax; social 
security taxes and benefits, Michigan inherit­
ance tax, estate planning. 

80.S. Special Topic.~ in Taxation 
(AFA 805.) Spring. 4(4-0) Program in 

Professional Accounting students or approval of 
department; ACC 401 or ACC 440. 
Problems of speciallY taxed organizations and 
specially taxed situations including taxation of 
exempt organizations, international operations, 
financial institutions, and affiliated corpora­
tions. 

806. Seminar in Taxation Practice 
(AFA 806.) Spring. 1(1-0) May reenroll 

for a maximum of 2 credits. Program in Profes­
sional Accounting students or approval of de­
partment; ACC 401 or ACC 441, ACC 802. 
Pre~-entations on techniques, specific issues, and 
case studies by taxation professionals, faculty 
and graduate students. 

811. Advanced Accounting Information 
Systems 
(AFA 811.j Winter_ 4(4-0j Program in 

Professional Accounting students or approcal of 
department; ACC 421 or ACC 441. 
Advanced file organization methods in con­
structing accounting information systems. Ac­
counting implications of data base processing, 
on-line systems, and systems analysis and design. 

812. Advanced Managerial Accounting 
(AFA 820., AFA 812.) Fall. 4(4-0) Pro­

gram in Professional Accounting students or ap­
prucal of department; ACC 420 or ACC 442. 
Concepts and rationale underlying managerial 
accounting methods. Alternative approaches to 
cost control, segment performance measure­
ment, and transfer pricing. Budgetary philoso­
phy, organization, and evaluation. 

814. Auditing Issues 
(AFA 814.) Winter. 4(4-0) Program in 

Professional Accounting students or approval of 
department; ACC 410 or ACC 444. 
Statistical sampling and computer audit appli­
cations; auditors"legal responsibilitie.\; audit risk 
analysis and judgem·ents; extensions of the attest 
function; auditing theory development and re­
search. 

81.5. Contemporary Accounting Theory 
(AFA 800., AFA 815.) Winter. 4(4-0) 

Program in Professional Accounting students or 
approcal of department; ACC 445, F I 871. 
Theoretical accounting models; review of histor­
ical development of accounting thought. Nature 
and measurement of assets, liabilities, equity, 
revenue, expense, and income. 

816. Contemporary Accounting Issues 
(AFA 801., AFA 816.) Spring. 4(4-0) 

Program in Profes.<donal Accounting students or 
approval of department; ACC 815. 
Examination of current corporate financial re­
porting practices and problem areas. 

817. Quantitative Applications in 
Accounting and Finance 
(AFA 817.) Winter. 4(4-0j ,'v!GT 833. 

Interdepartmental with and administered by 
the Department of Finance and Insurance. 
Application of quantitative techniques to ac­
counting, finance, and control activities, espe­
cially involving the data requirements of 
managerial deci:.ion models. 

8 18. ReNearch Techniques in 
Accounting and Finance 
(AFA 818.) Spring. 4(4-0) MTH 113, 

STT 423. Interdepartmental with the Depart­
ment of Finance and Insurance. 
Properties of time series in accounting and fi­
nance with emphasis on ARIMA model and 
transfer-function model development. Applica­
tions and potential research areas. 

889. Accounting Concepts and Processes 
(AFA 839.) Fall, Summer. 4(4-0j 

Graduate standing. For MBA students without a 
background in accounting. 
Financial accounting and reporting. ~a hue and 
measurement of assets, liabilities, ·stockholders' 
equity, expense, and revenue. Expense and reve­
nue recognition. Funds f!O\v and cash flow anal­
ysis. Manufacturing cost flows and income 
determination. Basic matters in income taxa­
tion. 

840. Managerial Accounting 
(AFA 840.) Fall, Winter, Spring, Sum­

mer. 4(4-0) ACC 839. 
Accounting for planning and control. Cost be­
havior. Standards and flexible budgets for con­
trol. Responsibilitv accounting and the 
contribution approach. Relevant cost analysis 
for problem solving. Quantitative techniques in 
accounting measurement. 

890. Special Problems 
(AFA 890.) Fall. Winter, Spring, Sum­

mer. 1 to 4 credits. May reenroll for a maximum 
of 8 credits. Approval of department. 

900. Seminar in Accounting Theon1 
(AFA 900.) Fall. 4(4-0) 

Theory construction and verification. Alterna­
tive approaches to structuring accounting theor~ 
ies. Formulation of research projects in 
accounting. 

90 I. Seminar in Afanagement 
Accounting 
(AFA 901.) Winter. 4(4-0) 

Research on the use of accounting information 
by managers and on the impact of accounting 
information on managerial decision making. 

902. Seminar in Accounting Research 
(AFA 902.j Spring. 1 to 4 credits. May 

reenroll for a maximum of 6 credits if different 
topics are taken. Doctoral students. 
Research and research methodology in special 
accounting topics such as information econom­
ics, information systems, auditing, taxation, and 
behavioral accounting. 

999. Doctoral Di...sertation Research 
(AFA 999.) Fall, Winter, Spring, Sum­

mer. Variable credit. Approval of deparimenl. 

ADVERTISING ADV 

College of Communication Arts and 
Sciences 

Advertising- Descriptions 
of 

Courses 

20.'i. Principle.~ of Advertising 
Fall, Winter, Spring, Summer. 4(4-0) 

Sophomores. 
Comprehensive survey of basic principles and 
practices of advertising in their relation to our 
economy, our society, and our svstem of mass 
communication. HiStorical, soc'ial, and eco­
nomic development of the field. Psychological 
and creative factors involved in advertising; re­
search, media, and campaigns. 

.317. Adverti.ring Creative Strategy and 
Execution 
Fall, Winter, Spring, Summer. 4(3-2) 

MTA 300orconcurrently, ADV 205, ]RN 201. 
Process of making strategic and tactical creative 
decisions. Numerou.~ writing assignments re­
lated to developing creative strategy, visualiza­
tion techniques, basic copy structures, lifestyle 
advertising, conveying advertiser and brand im­
ages. 

.321. Adverti.ring Graphics and 
Production 
Fall, Winter, Spring. 4(3-2)ADV 317. 

Production problems in preparing material for 
magazines, direct mail, and newspapers. Print­
ingprocesses; color printing; advertising art; pa­
per and it;, uses; booklet production. 

.32.3. Consumer Behavior 
Fall, Winter, Spring, Summer. 4(4-0) 

MTA 300 or concurrently, ADV 205, PSY 170, 
soc 241. 
Acquiring, analyzing, and interpreting con­
sumer information for advertising decisions, in­
cluding: situation analysis, market and audience 
analysis, setting objectives, message and media 
decisions, advertising evaluation. 

.32 7. Principle.~ of Public Relations 
Fall, Winter, Spring, Summer. 4(4-0) 

Nature of public relations practice in business, 
education, government. Emphasis on public re­
lations principles: identifying target publics, 
press relations, cost management, planning pub­
lic relations programs. 

.146. Adverti.~ing Media Planning and 
Strategy 
(446.) Fall. Winter, Spring, Summer. 

4(4-0) ADV 317, ADV 323, MTA 301, MTH 
I 10, CPS 115. 
Planning, execution and control of advertising 
media programs. Fundamental characteristics 
of the media. Buying and selling process, and 
techniques and methods used in media planning 
process. 

417. Advanced Adt--ertising Creative 
Strategy and Execution 
Fall, Winter, Spring. 4(3-2) May 

reenroll for a maximum of 8 credits. ADV 317. 
Numerous writing assignments related to deve­
loping creative strategies, developing and coor­
dinating messages for different media, 
presenting and explaining creative executions, 
structuring copy emphasizing narrative tech­
nique~, techniques of vi~ualization. 

421. Computer Assisted Advertising 
Production 
Fall. 4(3-2) ADV 346. 

Computer assisted video, audio, print and 
graphics production techniques and their use in 
advertising and public relations creative and 
campaign presentations. 
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Descriptions - Advertising 
of 
Courses 

4 2 3. Retail Advertising and Promotion 
Fall, Winter, Spring. 4(4-0) Majors: 

ADV 317; others: juniors. 
Planning and preparation of retail advertising 
and promotion with emphasis on smaller re­
tailer; practice in retail copy and layout; select­
ing media; research; outside project related to 
the student's interest. 

441. Teln-ision and Radio Advertising 
Fall, Winter, Spring. 4(4-0) ADV 205. 

Principles and practices underlying successful 
radio-television advertising; emphasis on media 
research, rate structure, programming, creativ­
ity; instruction in televising commercials. 

445. Sales Promotion Management 
Fall, Winter. 4(4-0) ADV 460 or con­

currently. 
Sales promotion techniques and the flanning, 
implementation, evaluation and !ega implica­
tiom of appropriate strategies in consumer and 
trade markets. Emphasis on the coordination of 
sales promotion with the advertising program. 

449. 

rently. 

Business to Business Advertising 
Spring. 4(4-0) ADV 460 or concur-

Managerial and creative functions of advertising 
as applied in the business and industrial fields. 

460. Advertising Management 
(306.) Fall, Winter, Spring, Summer. 

4(4-0)ADV 346. MTA 301. 
Decision theory and techniques used in plan­
ning, directing, and evaluating advertising. Em­
phasis on media-message strategies and media 
systems. 

465. Advertising and Social 
Responsibility 
Winter, Spring, Summer. 4(4-0) At 

least 10 credits in advertising courses or approval 
of department. 
Assessing the impact of advertising on society, 
the culture and the economy. Study of ethical 
systems as basis for evaluating advertising. Self­
regula~i?n, laws and government regulation of 
advertJsmg. 

4 75. Advertising Research 
Fall, Winter, Spring. 4(3-2)ADV 323, 

ADV346. 
Nature, scope, and applications of research in 
advertising; theory, concept, and fact in there­
search process; dimensions of advertising re­
search: data collection, field investigation, 
measurements of advertising and media audi­
ences; evaluation of advertising messages. 

486. Advertising Campaigns 
Winter, Spring, Summer. 4(4-0) ADV 

460, ADV 475. 
Role of advertisers, agencies and media in apply­
ing advanced decision theories and techniques. 
Use of major projects to apply methods of plan­
ning, directing and controlling comprehensive 
advertising and public relations programs. 

499. Individual Projects 
Fall, Winter, Spring, Summer. 1 to 6 

credits. May reenroll for a maximum of 12 cred­
its. Approval of department. 

823. Consumer Behavior 
. Winter. 4(4-0) COM 820 or approval 

of department. 
Examination of the emerging knowledge con­
cerning consumer behavior. Emphasizes inquiry 
into the theory and process whereby consumer 
behavior is influenced by means of interpersonal 
and mass communication. 
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826. Advertising Management 
Fall, Winter. 4(4-0) 

Planning and formulating promotional strategy; 
establishing policies and making decisions to 
solve promotional problems of advertisers and 
agencies. Emphasis on case analysis. 

8 .31. AI edia Research I 
Fall. 4(4-0) Approval of department. 

Interdepartmental with and aclministered by 
the Department of Telecommunication. 
Survey and experimental research designs and 
their relationship to mass media problems. Ap­
plied mass media research, audience research, 
consumer studies, mass media message research. 

832. Media Research II 
Winter. 4(4-0) TC 831. Interdepart­

mental with and administered by the Depart­
ment of Telecommunication. 
Data analysis techniques and presentation of 
mass media research data. Models for the study 
of mass media research problems. 

846. Management of Media Programs 
Spring. 4(4-0) 

Planning, execution and control of media pro­
grams. Theory and techniques of media alloca­
tion, including use of marginal analysis, 
mathematical programming, simulation and 
game theory in formulation of media strategy. 

850. Problems in Public Relations 
Fall. 4(4-0) Approval of department. 

Purposes and principles of audience analysis to 
develop solutions to public relations problems. 

858. Management of Advertising 
Information 
Spring. 4(4-0)ADV 826. 

Management of information for advertising 
planning, decision making and control. Design 
of advertising information systems, decision to 
buy information, collection and analysis of in­
formation, data bank management. 

865. Advertising and Society 
Spring. 4(4-0) Approval of depart­

ment. 
Theory and scientific evidence relevant to the 
process and effect of advertising on individuals 
and on the socio-economic system. Social re­
sponsibilities of advertising and advertising reg­
ulation. 

8 70. International Advertising 
Summer. 4(4-0) ADV 826 or approval 

of department. 
International advertising and promotion; for­
mulation and implementation of international 
promotional strategies and policies; cases and 
problems from the viewpoint of advertisers and 
advertsing agencies. 

890. Special Problems 
Fall, Winter, Spring, Summer. 1 to 6 

credits. May reenroll for a maximum of 24 cred­
its. Approcal of department. 

899. Master's Thesis Research 
Fall, Winter, Spring, Summer. Varia­

ble credit. Approval of department. 

931. Mass Media and the First 
Amendment 
Fall. 4(4-0) Advanced graduate stu­

dents. Interdepartmental with the School of 
Journalism and the Department of Telecommu­
nication. Administered by the School of Journal­
ism. 
First amendment rights and the ma~s media. 
Analysis in depth of past and present public pol­
icy in areas of confrontation over guaranteed 
rights of freedom of expression. 

965. Economics of the Mass Media 
Spring. 4(4-0) Approval of depart­

ment. 
Economic theory and analysis relevant to mass 
media. Economic structure of the media and ad­
v~rtising. C::on~:Htions of c~mpetit~on among me­
dia and w1thm related mdustnes. Economic 
performance of media and advertising. 

990. Independent Study 
Fall, Winter, Spring, Summer. 3 to 12 

credits. May reenroll for a maximum of 12 cred­
its. Approval of department. 
Independent study of advanced theory, research 
and history of advertising thought. 

AEROSPACE STUDIES AS 

Office of the Provost 

041. Leadership Laboratory 
Fall, Winter, Spring. 0(0-1) Approval 

of department. Open only to students who are 
not enrolled in any other Aerospace Studies 
course. 
Basic concepts of leadership and the role of an 
Air Force officer; leadership development 
through practical experience. 

II 0. Organization of the U.S. Air Force 
Fall. 1(1-1) 

The doctrine and mission of the U.S. Air Force; 
includes its history, organization, and how it is 
structured for mission accomplishment. Com­
parison of armed services mission relationships. 

Ill. U.S. Strategic Offensive and 
Defensive Forces 
Winter. 1(1-1) 

Comparison of the missions and functions of spe­
cific Air Force commands, including employ­
ment of contemporary aerospace equipment and 
systems, as well as naval strategic offensive 
forces and army ABM systems. 

112. U.S. General Purpose Forces 
Spring. 1(1-1) 

Tactical air forces. The mission, organization 
and function of the Air Force support commands 
and separate operating agencies as well a~ forces 
of other military branches. 

210. The Development and 
Employment of Aerospace Forces 
Fall. 1(1-1) 

Development of flight from our first efforts to 
the present. Employment of aerospace forces in 
war and peace. 

211. The Development and 
Employment of Aerospace Forces 
Winter. 1(1-1) 

Continuation of AS 210. 


