418.  Newspaper Advertising and
Business Management

Fall, Winter. 4{4-0) Aduvertising or
journalism Seniors.

Newspaper advertising, staff management, rates,
cireniation and promotion, research, editorial
and business office supervision, law, finance,
purchasing, and employec relations.

423.  Retail Advertising and Promotion
Fall, Winfer, Spring.  4(4-0) Majors:
317; others: Juniors.

Planning and preparation of retail advertising
and promotion with emphasis on smaller retail_er;
practice in retail copy and layout; selecting
media; research; outside project related to the
student’s interest,

427.  Principles of Public Relations
Fall, Winter, Spring, Summer. 3(3-0}
Juniors,

Problems of interpreting an organization or
bLusiness to its various publics and interpreting
the publics to the organization. Projects re-
lated to student’s major interest.

44].  Television and Radio Advertising
Fall, Winter, Spring. 4(4-0) 205,
Principles and practices underlying succcssfpl
radio-television advertising; emphasis on me‘dla
research, rate structure, programming, creativity;
instruction in televising commercials.

449,  Adcertising Agency Workshop
Fall, Winter, Spring, 3(2-2) 317
MTA 300.

Advertising procedure including applieation of
rescarch, copy, layout, media selection, and
merchandising to specific problems. Study of
the advertising agency. Student groups work
aut campaigns for area manufacturers or agencies
and present to company executives.

460. Advertising Management

Fall, Winter, Spring, Summer. 4(2-2)
205, MTA 300 or approval of department.
Deceision theory and techniques used in plan-
ning, dirceting, and cvaluating advertising. Em-
phasis on media-message strategies and media
systems. Usc of cases in small groups.

470.  International Advertising

Spring.  4(4-0) 205, 460; MTA 300;
or approval of depertment.

International advertising and promotion; formu-
lation and implementation of international pro-
motional strategies and policies; cases and prob-
lems from the viewpoint of advertisers and ad-
vertising agencies.

475.  Advertising Research

Fall, Winter, Spring. 4(3-2) 205.
Nature, scope, and applications of rescarch in
advertising; theory, concept, and fact in the
research process; dimensions of advertising re-
search: data collection, ficld investigation, meas-
urements of advertising and media audiences;
evaluation of advertising messages.

499.  Individual Projects

Foll, Winter, Spring, Summer. Varia-
ble credit. Approval of department.
823. Consumer Behavior

Winter., 4(4-0)
proval of department.
Examination of the emerging knowledge con-
cermning consumer hehavior. Ewmphasizes in-
quiry into the theory and process wherehy con-
sumer behavior is inflienced by means of
interpersonal and mass communication.

COM 820 or ap-

8526, Advertising Management

(820A; 805.) Fall, Winter. 4({4-0)
Planning and formulating promotional strategy;
establishing policies and making decisions to
solve promotional problems of advertisers and
agencies, Emphasis on case analysis.

846. Management of Media Programs

(820B; 810.) Spring. 4(3-1)
Planning, cxecution and control of media pro-
grams. Theory and techniques of media alloca-
tiom, including use of marginal analysis, mathe-
matical programming, simnlation and game
theory in formulation of media strategy.

850. Problems in Public Relations

(832.) Spring. 4(4-0) 427 or ap-
proval of department.
Public relations practice in the U.S, and abroad.
Study of recent cases in public relations of
corporations, associations, education, govern-
ment and welfare organizations.

858. Management of Advertising
Information
Spring. 3(2-2) 826.

Management of information for advertising plan-
ning, decision-muking and control. Design of
advertising information systems, decision te buy
information, collection and analysis of informa-
tion, <ata bank managemcnt.

865. Advertising and Society

(820C; 815.) Spring. 4(4-0)
Investigation of theory and scientific evidence
relevant to the process and effect of advertis-
ing on individuals and on the sccio-economic
system.  Critical cexamination of the social re-
sponsibilitics of advertising.

890.  Special Problems

Fall, Winter, Spring, Summer. Varia-
ble credit. Approval of department.
899.  Research

Fall, Winter, Spring. Veriable credit.
Approval of department.

AEROSPACE STUDIES AS

All University
041. Corps Training
Winter, 0(0-1) Approcal of depart-
ment,

Basic concepts of leadership and the role of dis-
cipline; leadership development through practic-
al cxperience. Concurrent enrcllment in an
approved non-Aerospace Studies course is re-
quired,
110, Firsi-Year Basic
Fall. I(I-1)

Exploration of the causes of present world con-
flict as they affect the security of the United
States, Survey of theory and practice of de-
moceracy and communism. Basic leadership
orientation.

111. First-Year Basic

Winter. 1(1-I) I10.

Analysis of the United States power position in
world affairs including a study of our mational
defense structure. Basic concepts of discipline
and leadership.

112,  First-Year Basic

Spring.  1(1-1) 111.

Comparison of the missions and functions of
specific Air Force commands including employ-
ment of contemporary aerospace cquipment and
systems. Imtroducticn to the professional oppor-
tunities in the USAF, Application of leadership
concepts on the parade field.

210.  Second-Year Basic
Fall. I(I-1) 1I2.

Comparative study of free world land, naval and
air forces and changing concepts of force em-
ployment. Continuation of leadership develop-
ment.

Agricultvral Economics — Descriptions

212.  Second-Year Basic

1-1) 211,

Exploration of future trends in development and
employment of military power including astro-
nauntical operations, and their impact on world

affairs. Integration of leadership concepts on
the paradce field.

Spring.

310. First-Year Advanced

Fall. 3 credits. 212.
Development of requisite communieation skills,
Survey of the nature of wmilitary conflict, the
development of aerospace power and doetrine
governing its employment. Leadership experi-
cnee at lower commaud E‘ChE]OTlS.

312. First-Year Advanced

Spring. 3 credits. 311.

Study of national space effort. Survey of solar
system as it affects space exploration and oper-
ations. Study of the mechanics of space vehicle
systems including orbits and trajectories. Survey
of the principles and prohlems of current and
planned space operations.  Assumption of cadet
staff and command positions. Preparation for
summer training.

410. Second-Year Advanced

Fali. 3 credits. 312.

Study of military professionalismm—its meaning,
foundations and responsibilitics. Practical use of
leadership, management and communicative
skills in cadet direction and control.

411. Second-Year Advanced

Winter. 3 credits. 410,
Study of leadership theory, functions and prac-
tices. Study of management principles and fune-
tions. Practical experience in the duties of the
professional officer.

412, Second-Year Advanced

Spring. 3 credits. 411.
Study of the Military Justice System. Practice
in the proper use of management tools and in
Air Force decision-making and problem-solving
methods. Final preparation for assumption of
the professional duties of an Air Force officer.

AFRICAN LANGUAGES

See Linguistics and Oriental and African Lan-
guages

AGRICULTURAL

ECONOMICS AEC

College of Agriculture and
Natural Resources

470,  Andlysis and Presentation

of Agricultural Dala

Spring., 3(3-0) One course in statis-
tics; not open to students with credit in PAM
or FSM 370,

Sources, collection, reliability and presentation
of data. Appraisal and use of economic indi-
cators. Elementary methods of price analysis
including trends and seasonals. Interpretation
of statistical inferences regarding agricultural
data.

A-5

of
Courses



